DERBYSHIRE COUNTY COUNCIL

CABINET

7 September 2004

Report of the Chief Executive

THE FAIRTRADE INITIATIVE

(Environment and Highways)

Purpose of Report 

To enable the Cabinet to consider the Fairtrade Initiative and to approve resolutions to support the initiative both within the county council and in the wider Derbyshire community.

Information and Analysis

The Fairtrade Foundation was established in 1992 by a number of charitable organisations including, Christian Aid, the World Development Movement and Oxfam, to alleviate poverty in developing countries by encouraging industry and consumers to support fair trade initiatives. The label on fairly traded produce is administered by the Fairtrade Foundation, which itself is a registered charity.

The Fairtrade Foundation aims to tackle poverty by:

· guaranteeing that disadvantaged producers in poorer countries receive a fair price for the goods that they produce or, if they work on a plantation, that they enjoy decent wages and working conditions.

· ensuring these producers are paid a price that reflects the true costs of production, and allows for investment in their communities or in their businesses. With fair prices for their produce they can invest in basic necessities such as safe water supplies, sanitation, healthcare and education. 

The Fairtrade label is used by products, brands or companies which meet the environmental, social and economic criteria and standards required. These criteria vary according to the product and how it is produced, but include for production:

· decent and at least minimum wages

· adequate housing where appropriate

· minimum health and safety standards

· a commitment to better environmental standards and working towards sustainable production.

· the right for workers to join a trade union.

· no child or forced labour.

and for trading:

· a fair price 

· credit terms

· a long-term trading commitment.

The Fairtrade price is guaranteed to be more than the world price. This extra money is used at the discretion of the workers to improve their living and working conditions.

There is an increasingly wide range of products bearing the Fairtrade mark, many of which are also organic, including a range of teas, coffees and chocolate.

It has been shown that consumers of Fairtrade products want certain conditions met, as detailed below:

· there is no compromise on product quality

· products are easily available, not requiring extra trips to specialist stores

· there is an independent guarantee that fair trade conditions are really being met and are not just marketing hype.

Both opinion polls and sales figures alike show that growing numbers of people would like to take ethical considerations into account when making their purchasing decisions.

Fairtrade coffee now accounts for more than 7% of the ground coffee market and organic produce sales are now worth more than £605m in the UK.

Around 50 local authorities in the UK, including Derby City Council, Derbyshire Dales District Council and Nottingham City Council, have passed Fairtrade resolutions supporting the Fairtrade initiative and agreeing to serve Fairtrade coffee and tea at their meetings and in their offices and canteens.

Legal and human rights, environmental and health, and equal opportunity considerations

By supporting fair trade, Derbyshire County Council would be contributing globally to sustainable development by improving the quality of life of growers in developing countries as well as supporting a growing proportion of local people who are choosing to buy fairly traded products.

Financial considerations

Many ethical and fairly traded brands cost the same or less than their standard counterparts and some councils have found that fairly traded products cost no more than standard products. Stockport Council successfully re-negotiated with its suppliers, so that all council tea and coffee is now fairly traded. This has been done at no extra cost to the council or change in the service agreement. Vending machines have also been changed so that a Fairtrade option is available. Council officers have also been encouraged to swap to fairly traded products in ‘tea clubs’.

In other instances where fairly traded teas and coffees have added to the cost, this works out at an additional 1p – 2p per cup.

Other Considerations

In preparing this report the relevance of the following factors has been considered: prevention of crime and disorder, personnel and property considerations.

Background Papers

1. Global Partners: Fairtrade and Local Authorities, How to support Global Sustainable Development in your locality, An Oxfam Handbook, August 2001.

2. Details of councils which have already passed Fairtrade resolutions.

3. Publicity information from Nottingham, Derby and Newcastle City Councils.

OFFICER’S RECOMMENDATIONS:

1. That the county council welcomes and formally supports the Fairtrade initiative.

2. That the county council promotes awareness of the Fairtrade initiative and products to its residents, departments and employees, on a regular basis through the council’s publications and by other means.

3. That Fairtrade and similar initiatives are included, where appropriate, in the county council’s quality of life strategies and supporting policies.

4. That where possible, the county council purchases Fairtrade tea, coffee and other catering supplies and supplies them in canteens and at council meetings and functions.

5. That a report on the effectiveness of the implementation of this initiative be given to the Cabinet in 12 months time.

6. That the Derbyshire LGA be asked to place the Fair Trade issue on a future agenda.

7. That the Derbyshire Partnership Forum be asked to consider the issues raised in this report.

NICK HODGSON

Chief Executive
